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Puppy wortD

"Mummy, mummy ! | want that puppy. Buy it, please, please
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he good news is that many pet shops and breeders are going out of

business. The bad news is that this is not due to consumers getting wiser
by refusing to buy defective animals from these places, but to the increasing
and deepening recession in Japan as a whole. Why do Japanese buy animals
from pet shops? The answer is twofold; there are very few alternative places
for people to get pets and they assume that pets like other goods are
obtainable only from a shop. Like a car or television set, they can select their
pet by type, colour, brand and price. Few stop to consider where the cute
little puppies they see in tiers of glass cases come from.

There are two types of breeders in Japan; genuine breeders and hanshokuya.
The majority fall into the latter category. Genuine breeders are proud of their
animals; they breed from their best stock, taking care not to breed more than
one litter a year or from animals that are too young. They leave the puppies
with their mother as long as possible, making sure they get full immunization
and socialization. They carefully screen potential owners and would never let
a puppy g0 to a new home earlier than two months of age.

Hanshokuya on the other hand are in the breeding business for maney. Their
stock are virtual breeding machines bred too early, often in the first season
before the animal is mature, and as often as possible. The result is that these
poor creatures are burnt out by the time they are four or five, looking more like
15 year olds with rotting mouths and teeth and a body just skin and bone.

Because they are kept in small cages and seldom exercised, away from
sunlight and fresh air, they have no muscles and are severely malnourished.
Once they fail to breed, they are discarded.

Most of these breeding factories or puppy mills are kept well out of public
view, often in dilapidated buildings in the countryside. Hygiene conditions are
appalling and many of the animals suffer from serious skin and health
problems. Because profits are paramount, no money is wasted on veterinary
treatment. Animals which fail to breed or thrive are expendable.

But worse lies in store for the puppies bred here. Out of a litter of perhaps
five or six puppies, the hanshokuya will keep the two best for further breeding.
He may sell a couple to friends or to customers. The remaining, those
weakest or with imperfections or defects, he will send to an auction where
pet shop owners gather and buy. The puppies are then taken to the pet shop
to await a gullible customer. Imagine the stress a tiny pup goes through in its
short life. It is removed from its mother, far too early, at about one month of
age, put in a cage, packed onto an aeroplane (for example between Kyushu
and Tokyo), exposed to the fearful noise of a packed auction room, put on
another plane, (if the pet shop is far away in, perhaps, Osaka) , put in a glass
case in front of ogling customers, bought by a family and taken to its new
home , again with a new set of people and a new environment to get used to.
No wonder stress takes its toll. Within days, the pup, lacking immunization,



